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Ben Lebofsky couldn’t get
tickets to the first night of
Broadway’s “Sunset Boule-
vard.” So he did the next best
thing—stand outside a cheese-
cake restaurant across the
street.
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 The Fed approved a quar-
ter-point interest rate cut
but signaled a little more un-
certainty over how quickly it
would continue lowering rates,
as it seeks to prevent large
rate increases of the prior
2½ years from unnecessarily
slowing the economy. A1, A2
 The S&P 500 and Nasdaq
rose to records, climbing
0.7% and 1.5%, respectively,
as investors still celebrating
Trump’s victory responded
to the rate cut. The Dow
slipped less than 0.1%. B1

 EV startup Rivian said a
parts shortage in the third
quarter hampered factory
production, but it was still
on track to report its first
gross profit by year’s end. B1
 Nissan said it would cut
9,000 jobs and reduce its
global production capacity by
one-fifth as its sales fall. B1

 Carl Icahn’s firm plans to
propose boosting its stake by
more than 20% in CVR En-
ergy, a small refiner. To fund
his war chest, he’s going to
cut IEP’s dividend in half. B1

Warner Bros. Discovery
swung to its first quarterly
profit in more than two years
after it posted better-than-ex-
pected growth in the number
of its streaming subscribers. B3

 Goldman Sachs promoted
95 bankers into its partner-
ship, the biggest class since
Chief Executive David Solo-
mon took over in 2018. B3

 ArcelorMittal reported a
steeper-than-expected fall in
net profit after subdued eco-
nomic sentiment weighed on
steel pricing and shipments
in the third quarter. B3

 Air France-KLM reported
a lower net profit for the key
summer quarter. B3
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BY NICK TIMIRAOS

Giddy
Investors
Place Bets
On Trump
Boom
Epic postelection
Wall Street rally
augurs big, lucrative
gains, analysts say

JASON GAY
Undefeated Fordham
makes waves in a
sport dominated by
California schools. A12

MANSION
A little-known Bronx
enclave is becoming
one of NYC’s priciest
neighborhoods.M1

After the first act, while
the character Norma Desmond
gets ready for her close up,
lead actor Tom Francis is sent
outside the theater to perform
a scene on the street in Mid-
town Manhattan.
There, Francis sings the ti-
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Broadway Hit Draws a Crowd—
On and Off the Street

i i i

Outdoor scene requires lead actor to dodge
bicyclists, gawking fans and piles of trash

BY JOSEPH PISANI

Cornell University Roper Cen-
ter. He very nearly won Latino
men overall, garnering 47%
support, the AP survey found.
The results confirm a trend

that pollsters first noticed in
the 2020 election: That grow-
ing numbers of Latino voters,
who for decades have voted
roughly 2 to 1 for Democrats,
were becoming far more open
to voting for Republican can-
didates, especially Trump.
That has huge implications

for both parties. There are
now 36.2 million Hispanics eli-
gible to vote, more than dou-
ble the 14.3 million eligible in
2000. Latinos now are ahead
of Black and Asian-American
voters and behind only whites.
For decades, Democrats

have largely treated Latino
voters as a bloc, part of a
larger group of nonwhite vot-
ers they could rely on to make
up for a declining share in the
white vote, especially non-col-
lege-educated working-class
whites. Democrats targeted
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Donald Trump’s election
victory scrambles one of the
core assumptions of U.S. poli-
tics in recent decades: That
the Republican Party is
doomed to rely on an ever-
shrinking core of white voters.

A big factor in Trump’s
election victory was a surpris-
ingly strong showing among
Latino voters, despite the for-
mer president having long
cast immigrants from Latin
America living in the U.S. un-
lawfully as criminals and, dur-
ing the campaign, as “poison-
ing the blood” of the country.
Trump nearly won a demo-

graphic that Republicans ha-
ven’t won in at least five de-
cades—racking up 42% of the
Latino vote, compared with
35% in the 2020 race and 28%
in 2016, according to a large
survey of voters by the Asso-
ciated Press and data from the

By David Luhnow,
Caitlin Ostroff and

Juan Forero

The Federal Reserve ap-
proved a quarter-point inter-
est rate cut Thursday but sig-
naled a little more
uncertainty over how quickly
it would continue lowering
rates, as it seeks to prevent
large rate increases of the
prior 2½ years from unneces-
sarily slowing the economy.
At a news conference after

the meeting, Chair Jerome
Powell said the election
wouldn’t have any effect on
the Fed’s immediate policy de-
cisions. He also reaffirmed his
intention to stay at the Fed
until his four-year term as
chair expires in May 2026; he
said he wouldn’t step down if
President-elect Donald Trump
asked him to resign.
Asked if he thought a pres-

ident could remove him or
other senior personnel from
their positions before their
terms end, Powell repeated
his longstanding view with an
uncharacteristically terse an-
swer: “Not permitted under
the law.”

Separately, advisers to
Trump said the incoming
president wouldn’t seek to
make a change at the top of
the Fed.
Thursday’s rate decision

followed an initial cut of a
half-point in September and
will bring the benchmark fed-
eral-funds rate to a range be-
tween 4.5% and 4.75%. All 12
Fed voters backed the cut.
Officials have said those

moves are warranted because
PleaseturntopageA2

Fed Cuts Rates by Quarter Point
Chair Powell says he
has no intention of
leaving before the
end of his term

Harris’s Defeat Is Coda to Biden’s Struggles

CLOSING: President Biden, stepping out of the Oval Office to speak about the election Thursday, pledged to peacefully transfer
power to Donald Trump after a divisive vote that saw his endorsed successor, Vice President Kamala Harris, lose decisively. A7
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Powell says he wouldn’t
resign if asked by Trump... A2

 Bank of England cuts its
key rate ahead of Fed... A16 Wall Street has rarely been

more excited by an election.
U.S. stocks’ capitalization

rose by $1.62 trillion, their
fifth-best one-day showing
ever, the day after Donald
Trump’s decisive election vic-

tory. The surge highlights the
opportunity that investors,
bankers and others in finance
are hoping to embrace over
four years of tax cuts, deregu-
lation and economic expansion.
“Investors are celebrating,”

said Jack Ablin, chief invest-
ment officer at Cresset Capital.
He was among those buying
shares of smaller companies,
on the bet that Trump’s poli-
cies will rev up the economy.
On Thursday, U.S. stocks

were mostly higher following
the Federal Reserve’s quarter-
point interest-rate cut. The
Dow Industrials dropped less
than one point, while the Nas-
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By Gregory Zuckerman,
Lauren Thomas,

AnnaMaria Andriotis
and Jack Pitcher

TOMORROW

Wall Street awaits
friendlier watchdogs....... A3

 Stocks keep climbing as
Fed cuts rates...................... B1

Heard on the Street: Tax
cuts come at right time... B10

Longtime Democrat and vac-
cine skeptic Robert F. Kennedy
Jr. is poised to take a health
role in a new Trump adminis-
tration and wage war on
chronic disease by attacking
everything from fluoride in
drinking water to sugary drinks
paid for by food stamps.
He is likely to face push-

back from the food and drug
industries, their supporters in
Congress and many health ex-
perts, if he is able to stay on
good terms with President-
elect Donald Trump and se-
cure a prominent position.
Kennedy has said he would

like to upend public-health
agencies and rid them of what
he views as the corrupt influ-
ence of the food and pharma-
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 Trump taps Susie Wiles as
chief of staff........................ A6

Changing Latino Vote
Remakes Landscape
For GOP, Democrats

RFK Jr.’s
Health
Role Stirs
Concerns
BY LIZ ESSLEYWHYTE
AND DOMINIQUE MOSBERGEN
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Trump to Renew ‘Maximum Pressure’
Against Iran With New Oil Sanctions
President-elect Donald

Trump plans to drastically
increase sanctions on Iran
and throttle its oil sales as

part of an aggressive strategy
to undercut Tehran’s support
of violent Mideast proxies
and its nuclear program, ac-
cording to people briefed on
his early plans.
Trump took a dim view of

Iran during his first term,
aborting a six-nation agree-
ment with Tehran—known as
the Joint Comprehensive Plan
of Action—that sought to
curb Iran’s nuclear weapons
work. He also imposed what
was described as a “maximum
pressure” strategy in hopes
Iran would abandon ambi-
tions for a nuclear weapon,
stop funding and training
what the U.S. considers ter-
rorist groups and improve its
human rights record.
But when he takes office on

Jan. 20, Trump’s approach to
Iran is likely to be colored by
the knowledge that its agents
tried to assassinate him and
former top national security
aides after they left office, for-
mer Trump officials said. Iran
is believed to be seeking re-
venge for a 2020 U.S. drone
strike that killed Qassem So-
leimani, head of Iran’s covert
paramilitary operations.
“People tend to take that

stuff personally,” said Mick
Mulroy, a top Pentagon official
for the Mideast in Trump’s

first term. “If he’s going to be
hawkish on any particular
country, designated major ad-
versaries, it’s Iran.”
The people briefed on

Trump’s plans and in touch
with his top advisers said the
new team would move rapidly
to try to choke off Iran’s oil
income, including going after
foreign ports and traders who
handle Iranian oil. That would
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ByWarren P. Strobel,
Benoit Faucon

and Lara Seligman

 Trump faces higher stakes
in Israel this time............. A8
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 Trump plans to drastically
increase sanctions on Iran and
throttle its oil sales as part of
a strategy to undercut Teh-
ran’s support of violent Mid-
east proxies and its nuclear
program, according to people
briefed on his early plans. A1

 A surprisingly strong
showing among Latino vot-
ers helped Trump secure his
election victory, with the
number voting for him ris-
ing by 7 percentage points
since the 2020 race. A1

 Susie Wiles, who led
Trump’s presidential run,
will serve as his chief of
staff, the campaign said. A6

 Republican David McCor-
mick defeated three-term
Democratic Sen. Bob Casey
in Pennsylvania, expanding
the GOP’s Senate majority in
the next Congress. A4

 Longtime Democrat and
vaccine skeptic Robert F.
Kennedy Jr. is poised to take
a major health role in a new
Trump administration. A1

Wall Street is eagerly
awaiting regulatory ap-
pointments from Trump,
who has said he wants to
ease oversight to enable
U.S. businesses to thrive. A3

Trump’s return to theWhite
House injects new volatility
into ties between the U.S. and
China, threatening to trans-
form a tense relationship into
something less predictable
and more confrontational. A8

 Pakistan’s government is
taking the country in an in-
creasingly authoritarian direc-
tion in a bid to quash any chal-
lenge from the party of jailed
opposition leader and former
PrimeMinister Imran Khan.A16
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a major food group residential experience

2742 Biscayne Blvd, Miami
786 309 9672 • info@villamiami.com

Developed by: Terra, Major Food Group, 1000 Group

Schedule Your Private Preview Today

Exclusive Sales by Douglas Elliman Development Marketing

head in the sky, hand in the water
Step into a life curated by globally recognized talents

& tastemakers. Estate-style homes in the sky, each designed
around a sweeping horizon line, featuring a first-class

lifestyle with a level of personalized service unseen in Miami.

Half- and Full- Floor Bayfront Residences Starting at $5M.
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For decades, hard-charging North-

easterners vacationed along Florida’s

east coast while more laidback

Mid-westerners gravitated to Naples,

Fort Myers and other chill towns lining

west coast beaches. Now trends may

be shifting.

Claudine Léger-Wetzel, vice presi-

dent of sales and marketing for STOCK

Development in Naples, says a growing

number of people from the Northeast

are making deposits on luxury condos

at the brand’s current project, the Ritz-

Carlton Residences, Naples. And the

2,500 full- and part-time residents of

Miromar Lakes Beach & Golf Club, a

gated community in southwest Florida,

claim they’ve found the happiest place

on earth.

PUTTING ON THE RITZ
When it opens in 2026, the Ritz-

Carlton Residences, Naples will have

128 large condominiums in five low-

rise buildings, an amenity-packed

clubhouse, a private park and a 22-slip

marina. Seventy-five of the 108 resi-
dences released so far are taken. Some
buyers are longtime seasonal resi-
dents, Léger-Wetzel says, moving there
from single-family vacation homes.
“Perhaps they want a more pampered
lifestyle, the luxury of lock-and-leave
security when they travel and the care-
free lifestyle thatThe Ritz and our ame-
nities offer,” she observes.

But others are coming from both the
Midwest and the Northeast, plus a few
from Canada, California and Hawaii.
“Many of our Northeast buyers say they
vacationed in Naples and wanted to re-
turn to this part of the state,” she says.
“I’ve been here for close to 40 years and
friends from Florida’s east coast who
moved here tell me the people are gen-
tler and kinder.”

Naples, along with the rest of Collier
County, sheadds, “is known forourphi-
lanthropy and ourWinterWine Festival
and Auction [scheduled for January
24-26, 2025], which raises millions for
the Naples Children and Education

Foundation. Our Gulfshore Playhouse

is opening in a new performance space

this year and we have well-known mu-

seums and art galleries.”

“Anyone who comes here,” Léger-

Wetzel says, “mentions our beauty.

Becausewehaveaheight limit of 10 sto-

ries above the parking lot, our beaches

are not linedwithhigh towers like those

in Miami and Fort Lauderdale and are

less crowded. Landscaped medians

are in the center of our public road-

ways, and the city has many nature

preserves and public parks.”

“And everyone here seems to be into

physical fitness. Everywhere I go I see

people biking, running, playing golf or

otherwise leading an active lifestyle.”

Since the average age of Ritz-Carlton

Residences, Naples buyers is mid-

40s to mid-60s, Léger-Wetzel expects

them tobe active, too.Thecommunity’s

amenity space, called the Vanderbilt

Club, will have a private restaurant,

business center, fitness center and spa,

plus rooftop lounges, a room with a

Formula 1 simulator for kids and one

with a golf simulator for their parents.

Outside, residents can swim in the

lap pool, splash around in the resort

pool or relax in cabanas or around fire

pits. A marina is available for resident

boat owners, and beach lovers can

walk to the nearby Vanderbilt Beach.

Although Ritz-Carlton will manage the

property, they will have no on-site ho-

tel, “but Naples has two Ritz-Carlton

hotels now and both are just a short

drive away,” she says.

A few two-, three- and four-bedroom

condos are still available, at prices

starting at $4.8 million. “We also have

six penthouses,” Léger-Wetzel reports,

“at prices of $14 million to $30 million,

and already sold two of them to people

who hired us to furnish them as well.

When we open in March 2026, those

residents will be able to move right in.”

ONE OF A KIND
The luxurious, fun-filled commu-

nity of Miromar Lakes Beach & Golf

Club — an enclave with its own ZIP

code, 11 miles inland between Naples

and Fort Myers — is the creation of

Margaret Antonier, a Canadian busi-

nesswoman. She recalls, “I had been

developing factory outlet malls in

Canada and traveled to southwest

Florida in the 1990s looking for a retail

site. I’d visited the area years before

and remembered that it was beautiful.”

Antonier was building the first

phase of Miromar Outlets when a real

estate agent sent her a prospectus

Best of Florida Luxury Properties

by Julie Bennett

Despite recent weather events, residents who live in
communities along Florida’s southern Gulf Coast claim
a more relaxed and friendly lifestyle than their east

coast neighbors.

IS THE
WEST COAST

THE FUN SIDE?

This amazing great room belongs to one of the penthouses available in the Ritz-Carlton Residences, Naples. The private balcony overlooks Vanderbilt Beach.
RENDERING COURTESY OF THE RITZ-CARLTON RESIDENCES, NAPLES

Villa Miami introduces the first residential experience by renowned hospitality
brand Major Food Group, celebrated for iconic dining concepts like CARBONE,
Dirty French and ZZ’s Club. The project brings together the expertise of
esteemed developers David Martin and One Thousand Group to unveil a
stunning waterfront tower in Edgewater, Miami, designed by Vicky Charles,
known for her A-list clientele.

Villa Miami features a collection of only 70 full- and half-floor vertical villas
with panoramic views of Biscayne Bay and the city. From poolside service
to a rooftop helipad, the development is defined by a suite of amenities,
personalized services and activated social spaces that make up one of the most
coveted lifestyle experiences in the world.

For more information, please call 786-401-3729
or email info@villamiami.com.

Continued on R10
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EXCLUSIVESALESBYDOUGLASELLIMANDEVELOPMENTMARKETING

This project is being developed by 1177BayHarbor Islands LLC, aDelaware limited liability company (“Developer”), which has a limited right to use the trademarked names and logos of Terra andTHEWELL. Any and all statements, disclosures and/or representations shall be deemedmade

each comprised of several separate companies that are legally distinct. Reference to Terra and THEWELL ismerely for convenience and should not be relied upon for any other purposes. Oral representations cannot be relied upon as correctly stating the representations of the developer.

documents. All suchmaterials are not to scale and are shown solely for illustrative purposes. Renderings depict proposed views,which are not identical fromeach residence. No guarantees or representationswhatsoever aremade that existing or future views of the project and surrounding
areasdepictedbyartist’s conceptual renderingsorotherwisedescribedherein,will beprovidedor, if provided,will beasdepictedordescribedherein.Any view fromaresidenceor fromotherportionsof thepropertymay in the futurebe limitedor eliminatedby futuredevelopmentor forcesof
natureandthedeveloper innomannerguaranteesthecontinuingexistenceofanyview.Furnishingsareonly included ifandtotheextentprovided inyourpurchaseagreement.THECOMPLETEOFFERINGTERMSAREINACPS-12APPLICATIONAVAILABLEFROMTHEOFFEROR. FILENO.
CP23-0020.Theprojectgraphics, renderingsandtextprovidedhereinarecopyrightedworksownedbytheDeveloper.All rightsreserved.

Your health has
a new address

THEWELLBayHarbor Islands ismore than a high-end home.
It’s 400,000 square feet of spaces and services surrounded by tranquil
beauty to help you live a healthier, balanced everyday—It’s fresh-pressed
juice at your doorstep, a weeklymassage in your living room, yoga on the
terrace, workouts in your private gym, a breakthrough sessionwith your
nutritionist, restored sleep, newmeditation practices, fitness in body,

mind and spirit—your home for personal wellness.

THEWELL GALLERY

1160 Kane Concourse

Bay Harbor Islands, FL

THEWELLBayHarbor.com

305 423 3709

Residences from $1.4Million.
Move-InNextYear.

Best of Florida Luxury Properties

about 1,800 acres of land

with a 700-acre, 26-to-

40-foot-deep lake. “I was

in my office in Montreal

and made an offer on the

property sight unseen. I’d

always dreamed of build-

ing a one-of-a-kind com-

munity in which I’d want

to live.”

Antonier created 3

miles of white sand beach

along the lake’s perimeter

and called it LakeComo. “I

love Italy and used Italian

names for the 40 different

neighborhoods we built.”

Today, Miromar Lakes’

three newest neighbor-

hoods are called Positano,

Messina and Nerano.

“We created all the in-

frastructure, landscap-

ing, clubs and amenities,

then chose trusted local

builders to design and

build luxury homes. Most of them are still with us to-

day,” Antonier says. These builders, plus a few care-

fully selected additions, built the more-than-1,200

residences now in Miromar Lakes. “Buyers select

their preferred lot and meet with builders to dis-

cuss the specific style and features they envision for

their new home. Each is uniquely tailored, giving it a

distinct character.”

Miromar Lakes Beach & Golf Club has been named

the number-one community in the U.S. and best club-

house by the National Association of Home Builders,

the only Florida community to receive both awards.

“We built a 10,000-square-foot pool that is the larg-

est in the area and everybody loves it,” she explains.

The Beach Club has two restaurants for fine and ca-

sual dining with views of Lake Como sunsets, plus a

European wellness spa, library, fitness center, card

room and theater. The Racquet Club has tennis, pick-

leball and bocce courts.

The centerpiece of Miromar Lakes Beach & Golf

Club is Lake Como, Antonier explains. “It is perfect for

water skiing, sailing, paddleboarding and fishing. We

designed the Beach Club as a place for people to enjoy

themselves, and once they discovered it, they couldn’t

resist staying.”

PAR FOR THE COURSE
An on-site Arthur Hills-designed signature champi-

onship golf course has its own private members club-

house and dining room. According to Antonier, 68%

of all sales are to current residents. “They love it here

and never want to leave,” she says. Minnesota residents

Tony and Rikki Jacobson, for example, purchased a

small home there in 2003, then built a larger one on the

shoreline later. Tony recalls, “I was visiting a client who

asked if I’d ever considered a winter house in Florida

and showed me a photo of his. When I got home and

showed Rikki the Miromar Lakes website, we decided

we should try to get there right away.”

Tony laughs, “By the time we got to the Atlanta air-

port and called our realtor, he said that the houses

were selling out, so he’d pick us up at the Fort Myers

airport and show us the three that were still avail-

able really quickly.” “We chose one on the golf course

that afternoon,” Rikki adds, “and made a deposit on a

beach lot as well.”

“Our daughter was only three then and everything

was so convenient. We made great friends in no time

at all — our daughter and her older brother are still

close to the children they played with that first winter,”

Rikki says.

“A great selling point is

how close Miromar Lakes

is to the Southwest Florida

International Airport,” Tony

says. “We can fly there di-

rectly from Minneapolis,

and it’s only a 12-minute

drive to our house.”

OPEN ARMS
Richard and Debi Blue,

who have a second home

in North Carolina, say they

like the variety of ages of

Miromar Lakes residents

and the variety of housing

within the community. “It

adds to the energy of the

place,” Debi asserts.

Whilemost of the homes

are single family, “we are

also building coach homes

inNerano, a new neighbor-

hood of 10 four-unit build-

ings, which sell for prices

beginning at $1.2 million,”

Antonier says. Messina’s

villas along the golf course

start at $2.9 million, while Positano will have three-

story homes with elevators right on the beach and will

start at $8 million, according to Antonier.

Richard observes, “There are a lot of very wealthy

people here, but everyone is so easy to get to know.”

“We looked at a lot of gated communities in the area

before we bought a house here two years ago.” Debi

says, “and they were either elegant and luxurious or

laid back and friendly. Here we get it all.”

Although he’s owned boats in the past, Richard says

he rents them at the Beach Clubmarina now. “You can

pick up a clean pontoon boat for $50 an hour, cruise

the lake and hand back the keys when you are done.”

Both play golf and dine at the Beach Club or Golf Club

three times a week. Debi comments, “And there’s ev-

ery store imaginable just outside the gates. I rarely go

beyond a 5-mile radius of our house.”

“It’s such a lively place, and our average age is 48 as

we have many residents with young families, and the

lifestyle is very vibrant with over 300 events annually,”

Antonier says. “I have a spot picked out for my own

house inMiromar Lakes, and will move there once the

community is turned over to the homeowners’ asso-

ciation. New neighborhoods feature homes with inno-

vative styling along with unique landscapes.”

THE WELL Bay Harbor Islands is your home for
complete wellness — every residence designed
with your holistic health in mind. Tucked away on
Bay Harbor Islands and perfectly removed from
the hurried pace of Miami, THE WELL Bay Harbor
Islands is the first of its kind — a place where you
can live and play in complete wellness. Inspired by
time-honored materiality and craftsmanship, the
residences include 66 bespoke condominiums and
over 22,000 square feet of amenities, including a
state-of-the-art fitness and wellness center. THE
WELL Bay Harbor Islands is designed to put wellness
at the center of your life, creating the time and
space to disconnect, slow down and refocus on what
matters most: your well-being.

For more information, please call 305-423-3709.

Lake Como and its 3 miles of sandy beaches are the private playground of Miromar Lakes Beach & Golf Club residents. The resort community
of condominiums, townhouses and single-family homes attracts happy people from around the world.

COURTESY OF MIROMAR LAKES
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As an icon rises along the Vanderbilt Beach skyline, there will be a

new address in Naples to surpass all others. With coastal residences of

unrivaled space and finishes, 50,000 square feet of inspired amenities,

and impeccable service by the first name in luxury, every moment of every

day will be yours to enjoy at The Ritz-Carlton Residences, Naples. A rare

opportunity reserved for the few, the time to select your residence is now.

A Once-in-a-Lifetime Address

The best time to select one of these incomparable homes for yourself is now.

2355 Vanderbilt Beach Road Suite 106, Naples, Florida 34109 Phone 239-249-6260

The Ritz-Carlton Residences, Naples Pricing from $4.8 million.

RCRNaples.com

Occupancy Early 2026

COMEHOME TOMR. C

ARTIST’S CONCEPTUAL RENDERING

Exclusive Sales by Douglas Elliman DevelopmentMarketing

MODERNEUROPEAN
ELEGANCEFINDS ITSHOME
INWESTPALMBEACH
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Residences starting from$1.5M

MrCResidencesWPB.com
info@mrcresidenceswpb.com
561.516.3504

Mr. C Sales Gallery
401 S. Olive Avenue
West Palm Beach, FL 33401

Located in the heart of Downtown West Palm Beach, this
timelessly chic residential tower will offer the ultimate South
Florida lifestyle. Beaches and boating, Italian-style dining and
social spaces are just steps from home.

Residential interiors and amenity spaces reflect the global
culture and oceanside energy that gives West Palm Beach
its unique character and soul. Rich, natural materials, open,
light-filled layouts, ocean-inspired elements and masterful
craftsmanship touch every detail of design.

Best of Florida Luxury Properties

other quiet little neighborhood that overlooks Biscayne Bay, close to the
Atlantic Ocean beaches and Bal Harbour shops and restaurants. There,
a former hotel is being replaced by 52 exclusive residences in a 10-story
building simply called Solana Bay.

Seth Goldman, regional president of developer Kolter Urban’s Florida
east coast division says, “This is a very special site. Surrounded bywater on
three sides and with 450 linear feet of direct water frontage, the protected
views are spectacular. At 110 feet tall, with a limited number of residences,
Solana Bay offers a more boutique experience compared to what our po-
tential buyer would find in a typical Miami high-rise.”

Although the site will not be ready for construction until early next year,
Goldman reports that only 40% of the two-, three- and four-bedroomunits
are nowavailable. “Theaverageprice point is $3.3million, and early buyers
include families and empty nesters looking for condos with grand spaces
like oversized living rooms andmaster suites.”

The building, designed by well-known firm Arquitectonica, provides
minimalist design outside to match the understated inside, featuring
Italian terrazzo and wide-plank oak flooring curated by Avenue Interior
Design. According to the developers, the interiors blend well with the
building’s natural landscaping of native trees and seagrass.

Residents can enjoy a continental breakfast eachmorning in a bay-front
lounge, exercise in a fitness center with a water view or swim in the roof-
top pool. A library off the lobby will be stocked with titles by a local book-
store, and a nearby boardroom will be available for residents’ meetings.
Residents can stay inside to play billiards in the game roomorwander onto
the landscaped lawn for meditation, waterfront yoga or stretching.

Those seeking pure serenity can relax and view the water and Miami
shoreline from their living rooms or terraces. And if that serenity gets old,
two high-end shoppingmalls, theMiamiDesignDistrict and even a casino
are within easy driving distance, Goldman notes.

Julie Bennett is a freelance writer specializing in luxury travel, real estate
and lifestyle issues.

What can be more relaxing than waking up to sunshine on the water? Solana Bay, a 10-story
building with 52 luxury units on Biscayne Bay, will also provide spectacular views from its fit-
ness center, pool, library and landscaped grounds.

RENDERING BY KOLTER URBAN

Naples’ first-ever Ritz-Carlton-branded
residence is on the rise, with excitement
growing daily for the signature waterfront
project. Construction is progressing steadily
at The Ritz-Carlton Residences, Naples,
with owners expected to be welcomed into
their sprawling retreats in the winter of
2026. Featuring 128 designer residences,
penthouses and grand penthouses, the
exquisite condominium enclave is attracting
buyers drawn to its spellbinding water
views and direct Vanderbilt Beach access.
A plethora of magnificent amenities and
marquee, white-glove services managed by
The Ritz-Carlton include rooftop lounges,
resort-style pools and cabanas, a dazzling
owners’ club, a private spa, a restaurant
and park, a full-service marina, firepits, chic
entertainment spaces and more. Adding to
the project’s status as a marketplace rarity,
units have been likened to single-family
homes, with floorplans starting at 3,000
square feet. Residences start at $4.8 million.
For more information,
please call 239-249-6260 or
visit rcrnaples.com.

Developed by Terra, Mr. C Hotel &
Residences West Palm Beach is a 27-story
property marking the debut of a branded
luxury development in downtown West Palm
Beach. With 110 hotel keys and 146 branded
condominiums, the property will feature
bespoke amenities, including a garden-level
lap pool with cabanas, a poolside bar and
lounge area; a state-of-the-art fitness center
equipped with indoor spaces for yoga; and
more. Created by brothers Ignazio and
Maggio Cipriani, members of the fourth
generation of the Cipriani family, the Mr. C
brand reflects a signature blend of classic
European charm with stylish sophistication,
resulting in residences curated to provide
comfort, style and unparalleled service.
For more information,
please call 561-431-9299 or visit
mrcresidenceswpb.com.

Continued from page R13
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As an icon rises along the Vanderbilt Beach skyline, there will be a

new address in Naples to surpass all others. With coastal residences of

unrivaled space and finishes, 50,000 square feet of inspired amenities,

and impeccable service by the first name in luxury, every moment of every

day will be yours to enjoy at The Ritz-Carlton Residences, Naples. A rare

opportunity reserved for the few, the time to select your residence is now.

A Once-in-a-Lifetime Address

The best time to select one of these incomparable homes for yourself is now.

2355 Vanderbilt Beach Road Suite 106, Naples, Florida 34109 Phone 239-249-6260

The Ritz-Carlton Residences, Naples Pricing from $4.8 million.

RCRNaples.com

Occupancy Early 2026
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Residences starting from$1.5M

MrCResidencesWPB.com
info@mrcresidenceswpb.com
561.516.3504

Mr. C Sales Gallery
401 S. Olive Avenue
West Palm Beach, FL 33401

Located in the heart of Downtown West Palm Beach, this
timelessly chic residential tower will offer the ultimate South
Florida lifestyle. Beaches and boating, Italian-style dining and
social spaces are just steps from home.

Residential interiors and amenity spaces reflect the global
culture and oceanside energy that gives West Palm Beach
its unique character and soul. Rich, natural materials, open,
light-filled layouts, ocean-inspired elements and masterful
craftsmanship touch every detail of design.

Best of Florida Luxury Properties

other quiet little neighborhood that overlooks Biscayne Bay, close to the
Atlantic Ocean beaches and Bal Harbour shops and restaurants. There,
a former hotel is being replaced by 52 exclusive residences in a 10-story
building simply called Solana Bay.

Seth Goldman, regional president of developer Kolter Urban’s Florida
east coast division says, “This is a very special site. Surrounded bywater on
three sides and with 450 linear feet of direct water frontage, the protected
views are spectacular. At 110 feet tall, with a limited number of residences,
Solana Bay offers a more boutique experience compared to what our po-
tential buyer would find in a typical Miami high-rise.”

Although the site will not be ready for construction until early next year,
Goldman reports that only 40% of the two-, three- and four-bedroomunits
are nowavailable. “Theaverageprice point is $3.3million, and early buyers
include families and empty nesters looking for condos with grand spaces
like oversized living rooms andmaster suites.”

The building, designed by well-known firm Arquitectonica, provides
minimalist design outside to match the understated inside, featuring
Italian terrazzo and wide-plank oak flooring curated by Avenue Interior
Design. According to the developers, the interiors blend well with the
building’s natural landscaping of native trees and seagrass.

Residents can enjoy a continental breakfast eachmorning in a bay-front
lounge, exercise in a fitness center with a water view or swim in the roof-
top pool. A library off the lobby will be stocked with titles by a local book-
store, and a nearby boardroom will be available for residents’ meetings.
Residents can stay inside to play billiards in the game roomorwander onto
the landscaped lawn for meditation, waterfront yoga or stretching.

Those seeking pure serenity can relax and view the water and Miami
shoreline from their living rooms or terraces. And if that serenity gets old,
two high-end shoppingmalls, theMiamiDesignDistrict and even a casino
are within easy driving distance, Goldman notes.

Julie Bennett is a freelance writer specializing in luxury travel, real estate
and lifestyle issues.

What can be more relaxing than waking up to sunshine on the water? Solana Bay, a 10-story
building with 52 luxury units on Biscayne Bay, will also provide spectacular views from its fit-
ness center, pool, library and landscaped grounds.

RENDERING BY KOLTER URBAN

Naples’ first-ever Ritz-Carlton-branded
residence is on the rise, with excitement
growing daily for the signature waterfront
project. Construction is progressing steadily
at The Ritz-Carlton Residences, Naples,
with owners expected to be welcomed into
their sprawling retreats in the winter of
2026. Featuring 128 designer residences,
penthouses and grand penthouses, the
exquisite condominium enclave is attracting
buyers drawn to its spellbinding water
views and direct Vanderbilt Beach access.
A plethora of magnificent amenities and
marquee, white-glove services managed by
The Ritz-Carlton include rooftop lounges,
resort-style pools and cabanas, a dazzling
owners’ club, a private spa, a restaurant
and park, a full-service marina, firepits, chic
entertainment spaces and more. Adding to
the project’s status as a marketplace rarity,
units have been likened to single-family
homes, with floorplans starting at 3,000
square feet. Residences start at $4.8 million.
For more information,
please call 239-249-6260 or
visit rcrnaples.com.

Developed by Terra, Mr. C Hotel &
Residences West Palm Beach is a 27-story
property marking the debut of a branded
luxury development in downtown West Palm
Beach. With 110 hotel keys and 146 branded
condominiums, the property will feature
bespoke amenities, including a garden-level
lap pool with cabanas, a poolside bar and
lounge area; a state-of-the-art fitness center
equipped with indoor spaces for yoga; and
more. Created by brothers Ignazio and
Maggio Cipriani, members of the fourth
generation of the Cipriani family, the Mr. C
brand reflects a signature blend of classic
European charm with stylish sophistication,
resulting in residences curated to provide
comfort, style and unparalleled service.
For more information,
please call 561-431-9299 or visit
mrcresidenceswpb.com.

Continued from page R13
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